STRONG INTEREST INVENTORY™

SNAPSHOT: A SUMMARY OF RESULTS FOR

X SAMPLE

Profile report for
ID:

Age:

Gender:

X SAMPLE Page 1 of 6
01
46 Date tested: 17/1/06
Male Date scored: 17/1/06
VH = very high interest VS = very similar
H = high interest S = similar
A = average interest M-R = mid-range
L = little interest D = dissimilar
VL = very little interest VD = very dissimilar

GENERAL OCCUPATIONAL THEMES

The General Occupational Themes describe interests
in six very broad areas, including interest in work and
leisure activities, kinds of people, and work settings.
Your interests in each area are shown at the right in
rank order. Note that each Theme has a code,
represented by the first letter of the Theme name.

You can use your Theme code, printed below your
results, to identify school subjects, part-time jobs,
university courses, leisure activities or careers that
you might find interesting.
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Your Theme code is CIE—(see explanation at left).

TYPICAL
INTERESTS
Accounting, processing data
Researching, analysing
Selling, managing
Building, repairing
Creating or enjoying art

Helping, instructing

You might explore occupations with codes that contain any combination of these letters.

BASIC INTEREST SCALES

The Basic Interest Scales measure your interests in 25 THEME ~ BASIC TYPICAL
. A . . CODE  INTERESTS viL. L A H VH scnvimes
specific areas or activities. Only those 5 areas in which R Y& . o O Qo E[ O Manag sing oth
you show the most interest are listed at the right in NAR AGEMENT anaging or supervising others
rank order. Your results on all 25 Basic Interest Scales c patamanacement (] O O E[ O Analysing data for decision making
are found on page 2.
I MATHEMATICS D D D E D Working with numbers or statistics
To the left of each scale is a letter that shows which of
the six General Occupational Themes this activity is C  OFFICE SERVICES g 4aaa E[ [ Performing clerical and office tasks
most closely related to. These codes can help you to
identify other activities that you may enjoy. s wmepicaLservicE [ (Q O ™ [ Helping people in a medical setting
OCCUPATIONAL SCALES PERSONAL STYLE SCALES
. . measure your levels of
The Occupational Scales measure how similar your THEME v )
. X . CODE  OCCUPATION Voo D MR S VS comfort regarding Work Style,
interests are to the interests of people who are satisfied P TRAINER Ooo Ei L 0 Envi ;
working in those occupations. Only the 10 scales on (IN Aﬁ ORGANISATION) Lea;nmgh i n;;r(inmeg R "
which your interests are most similar to those of these eaaersnip style and Ris
. S IAS UNIVERSITY LECTURE . .
people are listed at the right in rank order. Your QaQaoda Taking/Adventure. This
results on all 211 of the Occupational Scales are found SA FOREIGNLANGUAGE ] [ O E[ a information may help you
on pages 3, 4 and 5. TEACHER E[ make decisions about
SIR puysiotHerapisT (] O O d particular work environments,
The letters to the left of each scale identify the Theme educational settings and
or Tl}emes lt(l}at mOfltl ctlosely dft:§crib$ the interest‘;’l of ce ceeorvanvacer 0 O O & O types of activities you would
people working in that occupation. You can use these find satisfying. Your results
letters to find additional, related occupations that you ECI ;TXI\]}:EE%ENTS aaaq E[ Q ying
ioht find interestin on these four scales are on
mig g C  MEDICAL RECORDS [ T T I page 6.
SE  PARKS AND RECREA-
TION COORDINATOR Qoo M Q
CE ACCOUNTANT QOQOa« a0
IA PSYCHOLOGIST [ T T I
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STRONG INTEREST INVENTORY ™ Profile report for X SAMPLE Page 2 of 6
ID: 01
GENERAL OCCUPATIONAL THEMES e . cmale
ale
BASIC INTEREST SCALES
REALISTIC (building, repairing, working outdoors) SOCIAL (helping, instructing, caregiving)
GENERAL OCCUPATIONAL THEME LESS INTEREST- MORE INTEREST GENERAL OCCUPATIONAL THEME LESS INTEREST MORE INTEREST
25 40 60 70 75 25 30 70 75
REALISTIC (R) SOCIAL (S)
AVERAGE INTEREST 52 AVERAGE INTEREST 50
BASIC INTEREST SCALES BASIC INTEREST SCALES
Agriculture Teaching
LITTLE INTEREST T- ﬂ— 44 AVERAGE INTEREST —‘- 51
Nature Social Service
AVERAGE INTEREST I | - 52 AVERAGE INTEREST 47
Military Activities Medical Service
AVERAGE INTEREST * 1— 49 HIGH INTEREST 58
Athletics Religious Activities
AVERAGE INTEREST -l—* e 61 AVERAGE INTEREST _|'_ 53
Mechanical Activities
AVERAGE INTEREST 1—* q— 55
ENTERPRISING (selling, managing, persuading)
s y N GENERAL OCCUPATIONAL THEME LESS INTEREST- MORE INTEREST
INVESTIGATIVE (researching, analysing, enquiring) ENTERPRISING () 25 30 40 50 60 70 75
GENERAL OCCUPATIONAL THEME LESS INTEREST- MORE INTEREST AVERAGE INTEREST 52
INVESTIGATIVE (1) ¥ P ? ! v BASIC INTEREST SCALES
AVERAGE INTEREST -‘_T 1— 55 Public Speaking
BASIC INTEREST SCALES AVERAGE INTEREST _‘_ﬂ -"_ 56
Science Law/Politics
AVERAGE INTEREST H -‘_ 50 AVERAGE INTEREST H -'— 56
Mathematics Merchandising
HIGH INTEREST -‘_ 61 AVERAGE INTEREST —"- F—‘— 55
Medical Science Sales
AVERAGE INTEREST _'- -"_ 55 AVERAGE INTEREST H -’— 54
Organisational Mgmt.
HIGH INTEREST —H -+.' 63

GENERAL OCCUPATIONAL THEME
ARTISTIC (A)

AVERAGE INTEREST
BASIC INTEREST SCALES
Music/Dramatics

AVERAGE INTEREST
Art

AVERAGE INTEREST
Applied Arts

AVERAGE INTEREST
Writing

AVERAGE INTEREST
Culinary Arts

VERY LITTLE INTEREST

LESS INTEREST-

T
=
——
i

F—‘-

o —f—

MORE INTEREST
30

ARTISTIC (creating or enjoying art, drama, music, writing)

70 75

51

50

50

51

55

31

GENERAL OCCUPATIONAL THEME
CONVENTIONAL (C) P

HIGH INTEREST
BASIC INTEREST SCALES
Data Management

HIGH INTEREST
Computer Activities

AVERAGE INTEREST

Office Services

HIGH INTEREST

LESS INTEREST-

=T
==r
fe—t

-MORE INTEREST
60 70

75

CONVENTIONAL (accounting, organising, processing data)

60

61

56

61
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STRONG INTEREST INVENTORY™ Profile report for X SAMPLE Page 3 of 6

ID: 01
OCCUPATIONAL
SCALES
NOTES

REALISTIC (building, repairing, working outdoors)
THEME CODES YOUR SCORES DISSIMILAR INTERESTS———— —SIMILAR INTERESTS
FEMALE MALE FEMALE MALE 15 20 30 —MID-RANGE— 40 50 55
RIS (SIR) Athletics Coach 28 (SIR) J

R R Car Mechanic 30 14

RIA REA Carpenter 24 15 ®

RIA RIC Electrician 34 17 °

RCI RI Paramedic 23 24 L]

RI Rl  Engineer 44 41 [ d
(CSE) RC Farmer (CSE) 24 [

Rl RI Forester 35 33 L]

RC RE Gardener/Groundsperson 39 19 L]

REI REI Horticultural Worker 22 21 I d
(CRE) RCE Armed Forces - NCOs, Other Ranks |(CRE) 29 [

REI REC Armed Forces - Officer 46 40 ®

* R Plumber * 24 L4

RE R Police Officer 38 18 o

RIS RI Radiographer 31 27 °

(CE) RE Small Business Owner (CE) 32 L]

RSI_RSE Vocational Agriculture Teacher 16 27 [

INVESTIGATIVE (researching, analysing, enquiring)
THEME CODES YOUR SCORES DISSIMILAR INTERESTS—————  SIMILAR INTERESTS
FEMALE MALE FEMALE MALE 15 20 30 —MID-RANGE— 40 50 55

IS 1A Audiologist 25 35 L]

IRA IA  Biologist 31 25 °

IR IR Chemist 32 27 L]

IR IRA Chiropractor 39 36 L

IAR IAS University Lecturer 43 48 L

IR IAR Computer Progr./Systems Analyst 41 30 ®

IRA IR Dentist 30 32 L]

IES (SEC) Dietitian 16 (SEC)

IRA IA  Geographer 44 43 ®

IRA IRA Geologist 35 29 L

IRC ICA Mathematician 31 22 L]

IRC IRE Medical Laboratory Assistant 26 25 °

IRC IRC Medical Technician 28 31 [

IR IR Ophthalmic Optician 40 32 ®

ICR ICE Pharmacist 28 43 L]

IAR IAR Doctor 30 39 L]

IRA IRA Physicist 24 21 [

IA IA Psychologist 36 44 °

IR IRC Research & Development Manager 39 35 L]

IRA IRS Respiratory Therapist 25 29 L

IRS IRS Science Teacher 31 34 L]

IAR (Al) Sociologist 33 (A)

IRA IR Veterinary Surgeon 29 29 ®
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Profile report for X SAMPLE
ID: 01

Page 4 of 6

STRONG INTEREST INVENTORY™

OCCUPATIONAL
S CA LE S (continued)

NOTES
ARTISTIC (creating or enjoying art, drama, music, writing)
THEME CODES YOUR SCORES DISSIMILAR INTERESTS: SIMILAR INTERESTS
FEMALE MALE FEMALE MALE 15 20 30 —MID-RANGE— 40 50 55
AE AE Advertising Executive 29 33 ®
ARl ARI Architect 32 26 °
ARl A Artist, Commercial 11 16 [ J
AR A Aftist, Fine 9 18
ASE AS Art Teacher 9 11 °
AE AE Broadcaster 38 32 L]
AES AES Trainer (in an organisation) 39 50 L4
ASE ASE English Teacher 37 39 ®
(EA) AE Interior Decorator (EA) 21 g
A A Lawyer 40 41 [
A A Librarian 34 42 (]
AIR AIR Medical lllustrator 20 22 L]
A A Musician 22 30 ®
ARE ARE Photographer 30 26 L4
AER ASE Public Administrator 43 41 o
AE AE Public Relations Director 22 35 L
A A Reporter 41 39 ®
(IAR) Al  Sociologist (IAR) 41 | d
AIR Al Technical Writer 35 39 ®
A Al Translator 37 39 ®
SOCIAL (helping, instructing, caregiving)
THEME CODES YOUR SCORES DISSIMILAR INTERESTS: SIMILAR INTERESTS
FEMALE MALE FEMALE MALE 15 20 30 —MID-RANGE— 40 50 55
(RIS) SIR Athletics Coach (RIS) 20 ¢
S * Child Care Provider 14 *
SE SE Community Serv. Organisation Dir. 36 40 ®
(IES) SEC Dietitian (IES) 25 L]
S S Primary School Teacher 18 30 ®
SAE SA Foreign Language Teacher 36 48 L
SE SE Secondary School Counsellor 42 41 [ od
SE * Home Economics Teacher 22 *
SAR SA Minister of Religion 26 32 L]
SCE SCE Care Assistant 31 38 L]
SI  SAI Nurse, SRN 31 39 ®
SAR SA Occupational Therapist 29 34 )
SE SE Parks and Recreation Coordinator 48 46 L]
SRC SR Physical Education Teacher 32 26 °
SIR SIR Physiotherapist 38 47 L]
SEA SEC School Administrator 42 38 L]
SEA SEA Social Science Teacher 47 44 ®
SA SA Social Worker 31 35 o
SE SEA Special Needs Teacher 26 31 ®
SA SA Speech Therapist 24 37 [J
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STRONG INTEREST INVENTORY™ Profile report for X SAMPLE Page 5 of 6

ID: 01
OCCUPATIONAL
SCALES (continued)
NOTES
ENTERPRISING (selling, managing, persuading)
THEME CODES YOUR SCORES DISSIMILAR INTERESTS—————  SIMILAR INTERESTS
FEMALE MALE FEMALE ~MALE 15 20 30 —MID-RANGE— 40 50 55
* ECR Business Manager (Agriculture) * 19 ®
EC EC Buyer 11 29 ®
ERA ER Chef 4 24 L]
EIs * Dental Hygienist 26 *
EAS ESA Local Councillor 39 36 ®
EAS EAS Air Hostess/Steward 29 32 L]
EAC EAC Florist 11 16 L]
EC EA Hairdresser 15 26 °
ECS ECS Housekeeping & Maintenance Supr. 36 32 L]
EAS ES Human Resources Director 39 41 d
EA (AE) |Interior Decorator 18 (AE)
EIR ECI Investments Manager 36 46 L]
E E Life Insurance Agent 37 40 ®
EA EA Marketing Executive 35 39 °
ECR ER Dispensing Optician 31 28 L]
ECR ECR Purchasing Officer 40 35 L]
E E Estate Agent 34 39 )
ECR ECR Restaurant Manager 38 24 L]
ECA ECS Shop Manager 32 37 °
ECA ECA Travel Agent 39 40 [
CONVENTIONAL (accounting, organising, processing data)
THEME CODES YOUR SCORES DISSIMILAR INTERESTS————  SIMILAR INTERESTS
FEMALE MALE FEMALE ~MALE 15 20 30 —MID-RANGE— 40 50 55
CE CE Accountant 39 45 ®
¢l ¢l Actuary 36 39 ®
CE CE Banker 38 40 ]
C C Bookkeeper 41 32 L]
CES CES Business Education Teacher 39 42 L]
CE CE Credit Manager 40 46 L]
CSE * Dental Nurse 34 *
CSE (RC) Farmer 30 (RC)
CES CES Catering Manager 38 36 L]
CIR CIS Mathematics Teacher 37 34 L]
C C Medical Records Clerk 45 46 L]
CRE (RCE) Armed Forces - NCOs, Other Ranks 34 (RCE)
CES CES Nursing Home Administrator 40 40 T.
CE CA Solicitor's Clerk 32 41
CES * Secretary 34 *
CE (RE) Small Business Owner 47 (RE)
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STRONG INTEREST INVENTORY™ Profile report for X SAMPLE Page 6 of 6
ID: 01

PERSONAL i —— e
STYLE SCALES

NOTES

PERSONAL STYLE SCALES

PREFERS TO WORK ALONE; LIKES TO PREFERS WORKING WITH PEOPLE,

WORK WITH IDEAS, DATA OR THINGS; AS PART OF A GROUP OR TEAM,

ACCOMPLISHES TASKS BY OR WITH ONE OTHER PERSON;

INDEPENDENT ACTION OR THOUGHT. ENJOYS HELPING OTHERS.

25 30 4|0 5|0 6|0 70 75
WORK STYLE _}_ *_ | 53

PREFERS PRACTICAL LEARNING PREFERS ACADEMIC ENVIRONMENT;

ENVIRONMENT; LEARNS BY DOING; LEARNS BY LECTURES AND BOOKS;

PREFERS SHORT-TERM TRAINING; WILLING TO SPEND MANY YEARS

SEEKS TRAINING TO ACHIEVE A IN SCHOOL; SEEKS KNOWLEDGE

SPECIFIC GOAL OR SKILL. FOR ITS OWN SAKE.

25 30 40 50 60 70 75

LEARNING ENVIRONMENT _’_— __’_ 52

NOT COMFORTABLE TAKING CHARGE

OF OTHERS; PREFERS TO DO THE COMFORTABLE TAKING CHARGE
JOB RATHER THAN TO DIRECT OTHERS; AND MOTIVATING OTHERS;
MAY LEAD BY EXAMPLE RATHER THAN ENJOYS INITIATING ACTION;

BY GIVING DIRECTIONS. EXPRESSES OPINIONS EASILY.

25 30 70 75

4|0 50 6|0
LEADERSHIP STYLE _'— +_‘ 51

LIKES ADVENTURE AND RISK TAKING;

DISLIKES ADVENTURE AND RISK APPRECIATES ORIGINAL IDEAS;

TAKING; LIKES QUIET ACTIVITIES; ENJOYS THRILLING ACTIVITIES;

PREFERS TO PLAY IT SAFE. TAKES CHANCES.

25 30 4|0 5|0 6|0 70 75

RISK TAKING/ADVENTURE 52
| = s—— ——
Total responses out of 317: 317

SUMMARY OF ITEM RESPONSES inrequentresponses: 2
ADMINISTRATIVE INDEXES (response percentages)
OCCUPATIONS 37 %L 21 %142 %D
SCHOOL SUBJECTS 74 L 13 113 D
ACTIVITIES 52 L 20 128 D
LEISURE ACTIVITIES 45 L 10 145 D
TYPES OF PEOPLE 30 L 45 125 D
CHARACTERISTICS 67 Y 25 ?8 N
SUBTOTAL 46 % 21 % 33 %
PREFERENCES: ACTIVITIES 43 L 37 =20 R
PREFERENCES: WORK 0 L 100 =0 R

Strong Interest Inventory of the Strong Vocational Interest Blanks®, Form T317. Copyright
©1933, 1938, 1945, 1946, 1966, 1968, 1974, 1981, 1985, 1994 by the Board of Trustees of
the Leland Stanford Junior University. All rights reserved. Printed and scored under license
from Stanford University Press, Stanford, California 94305. Strong Interest Inventory is a
trademark and Strong Vocational Interest Blanks is a registered trademark of Stanford
University Press.
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